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WP8 is the international engine of 
ECO-Light: its mission is to take 
the project beyond national bor-
ders to forge global connections 
between universities, artists, and 
businesses. Under the guidance of 
the International Committee, we 
promote Italian design and build 
concrete collaborations around su-
stainable art and innovation. From 
roadshows in Canada that put the 
spotlight on “Made in Italy” crea-
tivity, to upcoming initiatives in 
India, the objective is to transform 
our research into an open and com-
petitive model. Through interna-
tional fashion shows, workshops, 
and roundtables, WP8 ensures that 
ideas born in the heart of Italy be-
come a global benchmark, fostering 
a continuous exchange of talent 
and vision.
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Work 
Package 8: 
Internationalization

1.

Work Package 8 (WP8) consoli-
dates the international dimension 
of the ECO-Light project, promot-
ing cooperation between academ-

ic institutions, cultural bodies, 
and creative enterprises on a 

global scale.
Under the guidance of the In-

ternational Committee (IC), the 
initiative aims to enhance the 

competitiveness of the Italian ed-
ucational system and foster the 

exchange of best practices in the 
fields of design, art, and sustain-

ability.
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International roadshows 
and strategic networking
The internationalization strate-
gy is structured around long-term 
planning and the implementation 
of promotional events abroad. The 
first roadshow, which took place in 
Canada in November 2024 in col-
laboration with the Italian Chamber 
of Commerce in Vancouver (ICC 
Canada - West), featured the partic-
ipation of the Italian Consulate and 
prestigious local universities. The 
roundtables explored the themes of 
sustainable design and trans-nation-
al education, laying the foundation 
for future collaborations on a global 
scale.

Creative excellence 
and global visibility
The project found its expressive syn-
thesis in the “Night in Venice” gala, 
a runway show and event curated by 
the Fashion Design department that 
combined fashion, light, and music. 
The initiative drew significant partic-
ipation and achieved a digital reach 
exceeding 10,000 views. This success 
demonstrates ECO-Light’s ability to 
bridge educational creativity with in-
ternational production chains, high-
lighting the value of the Made in Italy 
model.

WORK PACKAGE 8

Sustainability and replicability of the 
model
The results of the networking activities 
and the best practices that emerged from 
the roadshows have been formalized into 
dedicated internationalization guidelines. 
These documents, together with the con-
solidated network of contacts, will feed 
into the ECO-Light spin-off (WP10), 
ensuring the replicability of the research 
model and the long-term continuity of in-
ternational relations beyond the project’s 
official duration.
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Roadshows2.
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The internationalization journey of 
the ECO-Light Project began with 
its official debut in Vancouver, Can-
ada, selected as the strategic location 
to launch the global roadshow. The 
event, held in November 2024, was 
organized to coincide with the “Ital-
ian Design Weeks,” a high-profile set-
ting that allowed the project to con-
nect with an international audience 
of experts and enthusiasts of Italian 
artistic and manufacturing heritage.

The initiative took place on No-
vember 1, 2024, at the offices of the 
Italian Chamber of Commerce in 
Vancouver (ICC Canada West), lo-
cated in the prestigious UK Building. 
Here, a multidisciplinary roundta-
ble brought together representatives 
from the Consulate General of Italy, 
the Italian Cultural Institute, and 

Roadshows

academics from Simon Fraser Uni-
versity, alongside key industry figures 
such as the leadership of Vancouver 
Fashion Week.

The discussion focused on four stra-
tegic pillars for the sector:
1. International Promotion: 
The adoption of best practices to en-
hance the value of the “Made in Ita-
ly” brand;
2. Global Education: 
The planning of integrated, transna-
tional educational tours;
3. The Future of Fashion: 
An analysis of trends and new de-
mands within the global market;
4. Digital Art: 
The expansion of artistic initiatives 
beyond physical borders through in-
novative digital content.

2.1  Roadshow n. 1
Vancouver - Canada
Italian Design Week
1-3 November, 2024
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Here are some photos from 
the Night in Venice Gala, 
where the Fashion Design 
students showcased their 
creations under the guid-
ance of Alessandra Stasi.

The day culminated in the striking 
fashion show “Night in Venice Gala 
– Enjoy a Special Fashion Runway 
Show with Styles directly from the 
Heart of Italy.” Curated by Fashion 
Design students under the guidance 
of designer Alessandra Stasi, the run-
way show celebrated the marriage of 
tradition and avant-garde.
The absolute highlights of the 
evening were the creations developed 
during the “Design for Knitwear” 
workshop (WP6), where traditional 
Italian knitwear techniques were re-
interpreted through a contemporary 
lens. The event was further enriched 
by performances from the Vancouver 
Dance Academy, accompanied by 
live piano and violin music.

The initiative was a major success, en-
gaging 30 industry experts during the 
seminar phase and drawing over 150 
guests to the evening gala.
The roadshow achieved widespread 
media coverage, documented through 
an integrated communication strat-
egy featuring custom-designed 
graphics for brochures, posters, and 
digital invitations, alongside a social 
media campaign (via ICC Canada 
West and IDM Instagram accounts) 
that shared videos and images of the 
runway show with a global audience.
This Canadian success confirms the 
ECO-Light Project’s mission to serve 
as a cultural and professional bridge, 
successfully exporting Italian innova-
tion, artistic research, and craftsman-
ship to the world.

Roadshows



Presentations by Professors 
Nicola Boccini 

and Carlo Pizzichini on 
Chongqing television
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2.2  Roadshow n. 2
Congqing - China
Dazu District 
7-11 May, 2025

Roadshows

The second international roadshow 
of the ECO-Light project marks a 
prestigious milestone in the heart of 
China. From 7 to 11 May 2025, the 
diplomatic and artistic mission made 
a stop in the Dazu District (Chong-
qing), transforming what was initially 
a planned stop in Mumbai into a stra-
tegic opportunity for long-term co-
operation between Italy and the Land 
of the Rising Sun.
This relocation, the result of analysis 
by WP8 “Internationalization Strate-
gies”, made it possible to integrate the 
project into an academic and institu-
tional context of exceptional prom-
inence, culminating in the event: 
“Mastery without borders: the sym-
phony between ceramics and textiles, 
an artistic encounter-clash”

Under the guidance of Project Man-
ager Benedetta Risolo and with the 
contribution of lecturer-artists from 
the Istituto Italiano Design, Carlo 
Pizzichini and Nicola Boccini, the 
mission promoted the richness of the 
Umbrian cultural heritage and the in-
novations of Light Art.
Thanks to the success of the initia-
tive, institutional contacts were offi-
cially activated with Chinese govern-
ment bodies for the enhancement of 
Italian heritage through multimedia 
technologies; an academic network-
ing system was created with the uni-
versities and art schools of Chong-
qing with the aim of implementing 
intercultural exchanges of lecturers, 
students, and joint workshops; artis-
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Highlights from the road-
show in China: the lec-
ture given by Prof. Nicola 
Boccini, the signing of the 
strategic framework agree-
ment between the Istituto 
Italiano Design in Perugia 
and the Chongqing Dazu 
High-Tech Industrial Devel-
opment Zone Management 
Committee, and a group 
photo.

tic relations were forged to establish 
a network of curators and cultural 
practitioners for future co-produc-
tions in international festivals; and a 
dialogue was initiated with galleries, 
companies, and stakeholders from 
the creative sector for the global dis-
semination of Made in Italy.

The most tangible result of the mis-
sion was achieved on 11 May 2025, 
with the signing of a five-year Strate-
gic Framework Agreement between 
the Management Committee of the 
Chongqing Dazu High-Tech Indus-
trial Development Zone and the Isti-
tuto Italiano Design.
The agreement, captured by the cam-
eras of Chinese national television 

networks, formalises a structured col-
laboration across four key areas:
1. Creation of practical centres at the 
Dazu Rock Carvings Cultural and 
Creative Park (a UNESCO site) for 
workshops and research;
2. Shared programmes in the fields of 
sculpture, jewellery, fashion design, 
and digital creativity;
3. Commitment to joint research pro-
jects on Interior design, Industrial de-
sign, and visual communication;
4. Use of the scenic areas of Dazu as a 
hub for mutual cultural and promo-
tional initiatives.

These achievements form the oper-
ational foundation for WP10 (Spin-
off), ensuring the replicability of the 
ECO-Light model and the stability of 
a Sino-Italian cooperation platform 
well beyond the duration of the pro-
ject.

Roadshows
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On the Top: the Gateway of 
India, in Mumbai.
Left and above: some embroi-
deries from the Fara srl col-
lection, soon to be added to 
the Istituto Italiano Design’s 
materials library.

2.3  Roadshow n. 3
Mumbai - India
- Postponed

Due to developments in the interna-
tional geopolitical situation that oc-
curred during the first part of 2026, 
the third Roadshow planned in India 
has been postponed until a later date. 
However, the opportunity was tak-
en to strengthen the already well-es-
tablished partnership with Fara srl, 
a high-fashion and prêt-à-porter 
embroidery company now based in 
Perugia, but originally founded in 
Mumbai in 1992 by Ferial Irani.

In this regard, the OEL are being 
prepared, planning an expansion of 
the “hand embroidery” section of the 
materials library in partnership with 
Fararicami India Int.

This section, which will rely on a her-
itage of 20,000 hand-embroidered 
pieces created in Indian workshops 
in Mumbai by Master Karigars over 
40 years of activity, will soon be made 
available to students, companies, pro-
fessionals, and enthusiasts.

Roadshows
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Samples from Fara 
Srl will be added to 
the Istituto Italiano 

Design’s materials 
library thanks to a 

partnership with the 
Indian company 
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Partners3.



The new premises of the 
John Casablanca Institute 

on Robson Street in Vancouver, 
and a snapshot of its 

fashion programme.
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Partners

3.1  John Casablanca Institute

Since 1978, the JCI Institute has rep-
resented an authoritative benchmark 
in professional training dedicated to 
the makeup, hair styling, fashion, and 
aesthetics sectors. With over forty-five 
years of established experience, the 
institute stands out for its ability to 
translate individual talent into quali-
fied professional profiles, defining in-
ternationally recognized standards of 
excellence. The educational approach 
is based on a pragmatic, market-ori-
ented methodology, prioritizing tar-
geted, experiential learning that al-
lows students to rapidly acquire the 
technical skills and confidence needed 
to operate successfully in highly com-
petitive fields.

Strategically located on Robson 
Street, in the beating heart of Vancou-
ver, the campus offers a dynamic and 
easily accessible study environment, 
immersed in an urban context rich in 
cultural and commercial references 
that fosters creative and professional 
growth. Through its specialized pro-
grams in Fashion, Hair, Makeup, and 
Clinical Esthetics, the JCI Institute 
confirms its position as an academic 
institution of excellence, capable of 
transforming technical preparation 
into a solid foundation for future em-
ployment in the fashion design and 
personal care industries.



20

3.2  Italian Chamber of Commerce in Canada - West

Founded in Montreal in 1964, the 
Italian Chamber of Commerce in 
Canada (ICCC) operates as an offi-
cial body recognized by the Italian 
Government for the development 
and consolidation of trade exchang-
es between Italy and North Amer-
ica. As a non-profit international 
business association, the institution 
represents a strategic benchmark for 
enterprises, institutional bodies, and 
the academic world, facilitating inter-
nationalization processes through an 
in-depth understanding of the local, 
bureaucratic, and cultural dynamics 
of both markets. Thanks to solid pro-
fessional relationships with various 
government levels and established 
partnerships in key industrial sectors, 
the ICCC offers specialized consult-
ing and business intelligence services, 
supporting companies in achieving 
tailored commercial and investment 
objectives.

The Chamber’s activities extend 
from traditional sectors of Italian ex-
cellence - such as agri-food, wine, and 
tourism - to the frontiers of techno-
logical innovation, with specific ex-
pertise in fields like ICT, life sciences, 
aeronautics, and renewable energy. 
Beyond its consultancy role, the in-
stitution promotes high-profile fo-
rums and networking opportunities 
designed with the rigor and elegance 
characteristic of the Made in Italy 
brand, offering industry and tech-
nology leaders a privileged space for 
discussing market trends. Through 
this integrated approach, the Italian 
Chamber of Commerce in Canada 
continues to build strong ties be-
tween the excellences of both coun-
tries, serving as a fundamental bridge 
for seizing growth opportunities in 
an increasingly interconnected global 
economy.

Partners



The high-tech industrial 
district in Chongqing,

China.
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3.3  Chongqing Dazu High-Tech Industrial 

The Chongqing High-tech Indus-
trial Development Zone Manage-
ment Committee coordinates one of 
China’s first 27 national technology 
districts, established in 1991 and an 
integral part of the Chongqing Pilot 
Free Trade Zone. Spanning an area of 
74.3 km², the Zone is a hub of excel-
lence for innovation in the software, 
biotechnology, and integrated circuit 
sectors, with a strong focus on the 
development of intelligent connected 
vehicles.

The area stands out for its robust 
industrial foundation and an R&D 
investment equivalent to 4.6% of the 
district’s GDP, significantly exceed-
ing the regional average. Thanks to 
cutting-edge infrastructure and one 
of the highest invention patent den-
sities in the country, the Committee 
acts as a strategic engine for techno-
logical modernization and as a key in-
stitutional interlocutor for industrial 
and academic cooperation on a global 
scale.

Development Zone Management Committee

Partners
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3.4  Italian Trade Agency of India - Mumbai

The Italian Trade Agency (ITA) is the 
governmental body responsible for 
promoting the international expan-
sion of Italian companies, operating 
in close alignment with the strategic 
guidelines of the Ministry of Enter-
prises and Made in Italy. Through 
its headquarters in Rome and a vast 
network of operational offices world-
wide, permanently integrated into 
the system of Italian Embassies and 
Consulates, the Agency ensures com-
prehensive and qualified support for 
both domestic and foreign enterpris-
es.

ITA’s institutional mission is achieved 
through a wide range of specialized 
services designed to facilitate com-
mercial connections and cross-border 
business development. The agency’s 
activities span from identifying stra-
tegic partners and organizing bilater-
al business meetings to coordinating 
trade delegations to Italy, managing 
official participation in international 
trade fairs, and organizing technical 
forums with industry experts.
In 2020, the Istituto Italiano Design 
collaborated with the Mumbai office 
of the agency on an internationaliza-
tion project dedicated to the Made in 
Italy brand.

3.5  K J Somaiya College of Arts & Commerce - 

Founded in 1960 in Mumbai under 
the Somaiya Trust, the K. J. Somaiya 
College of Arts and Commerce is a 
hub of academic excellence affiliated 
with the University of Mumbai and 
recognised by the UGC (University 
Grants Commission). Operating au-
tonomously since 2011, the institute 
stands out for its scientific rigour and 
educational innovation, as confirmed 
by its prestigious NAAC accredita-
tion (“A” grade) and its 20th position 
nationally in the India Today 2025 
rankings for the Arts & Commerce 
sectors.

With a community of over 6,500 
students, the college offers a wide 
range of educational pathways, from 
undergraduate degrees to PhDs. The 
academic programme offers from 
Bachelor (English, Hindi, Psycholo-
gy, Sociology, Economics, Marathi, 
Political Science, History, Gujrati, 
Philoposhy, Sanskrit), to Master 
(Commerce, Arts, History, Marathi, 
Philosophy, Sociology, Psychology, 
English) to PhD (Hindi, History, Gu-
jarati, Business Policy & Administra-
tion, English).

Mumbai

Partners
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Exchange Program

4.1  Institut d’Educació Secundària i FP Abastos

Within the framework of WP8 and 
in synergy with WP6 “Open Days to 
New Generations”, the Istituto Ital-
iano Design welcomed approximately 
30 Erasmus students from the Insti-
tut d’Educació Secundària i FP Abas-
tos – IES Abastos in Valencia across 
four intakes (March 2025, May 2025, 
March 2026, and May 2026), totaling 
around six months altogether.
The experience represented an in-
ternational opening of the Open 
Eco-System Labs (OEL) toward 
young people in training, strength-
ening the dialogue between second-
ary schools, AFAM higher education 
(Higher Education in Art, Music and 
Dance), technological innovation, 
and design culture.
The students, aged between 16 and 
20 and coming from construction, 
computer science, and multimedia 
backgrounds, were placed in training 
internships within the design, digi-
tal manufacturing, and multimedia 
communication sectors. The activi-
ties allowed them to experiment with 
the tools and methodologies offered 
by the Open Eco-System Labs (OEL), 
contributing to the creation of digital 
projects and visual content linked to 
ECO-Light.

The program integrated theoreti-
cal-technical and practical activities 
in the materials library, the PC lab, 
and the carpentry workshop, allow-
ing students to engage with materials, 
production processes, representation 
techniques, and multimedia output. 
Hosting the Erasmus students con-
tributed to WP5 as an international 
training and exchange experience; to 
WP10 in terms of traineeship, tutor-
ing, and mentoring oriented toward 
professional skills in the creative and 
digital sectors; and to WP6 by involv-
ing younger generations in a practical 
orientation experience focused on 
contemporary design languages.
The initiative fostered the interna-
tionalization of teaching practices, 
the cross-pollination of technical and 
creative skills, and the promotion of 
Open Eco-System Labs (OEL) as 
open and experimental spaces, trans-
forming the internship into an active 
experience of growth and intercultur-
al exchange.

24



Two exchange stu-
dents from Spain 
in the materials 
library at the IID 
New IID Hub

Exchange Program

25



Exchange Program

4.2  JCI Institute of Vancouver

In August and September 2025, IID 
launched an Exchange Program with 
a delegation of students and lecturers 
from the JCI Institute in Vancouver 
(Canada), creating an itinerant edu-
cational experience between Perugia 
and Milan aimed at strengthening the 
project’s international dimension. 
This initiative aligns fully with the 
goals of WP8, which is geared toward 
consolidating foreign networks and 
partnerships, promoting mobility, 
and generating transnational learn-
ing experiences capable of producing 
concrete impacts on skills, reputa-
tion, and new collaborations.

The first phase took place in Perugia 
within an intensive laboratory set-
ting: participants engaged in hands-
on activities in the fields of fashion 
styling, fitting, hair & make-up, pat-
tern making, and paper artwork, uti-
lizing a practical approach typical of 
exchange programs, supported by tar-
geted instructional tutoring to ensure 
skill transferability. The second phase 
in Milan completed the program 
with a more advanced professional 
orientation: students interacted with 
a high-density creative ecosystem, 
closely observing workflows and op-
erational standards tied to major fash-
ion system events.

The Exchange Program concluded 
with participation in two highly pres-
tigious and symbolic events, trans-
forming the training into a landmark 
international experience. The first, 
Paper Runway (September 12, 2025), 
was hosted in Fabriano as part of the 
Fabriano: carta è cultura schedule 
- a UNESCO festival in a city that 
belongs to the UNESCO Creative 
Cities Network - under the artistic di-
rection of Maltese architect James Di-
mech. The second, a runway show on 
September 26, 2025, at the Chiostri 
di San Barnaba, took place during 
Milan Fashion Week, confirming the 
global scope and curatorial quality of 
the experience.

In terms of WP8, the activity went 
far beyond “mere mobility”: it estab-
lished a stable bridge with Canada, 
linked educational practices to re-
al-world production environments, 
and transformed a study trip into 
a measurable path toward interna-
tionalization centered on skills, net-
working, and professional outputs 
(portfolios, projects, documentation, 
and visual storytelling). The attached 
photographs and produced materi-
als provide cohesive evidence aligned 
with the WP8 framework, capturing 
hands-on learning, the intercultural 
dimension, and the Exchange Pro-
gram’s connection to internationally 
recognized venues and events.
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Exchange Program

Fashion Creations 
resulting from the 

exchange with Canada

27








